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ëäùÜāÅäÈÂóäÜäñËùâëòââÚóÿßøćîÃòÛÿÅæøćîÚãùØÙéóëÖä°ÂóäèõÉòãÃîÈÅÔñð  
ĂÚèòÚßåìòëÛÕöØöć Ƙƞ ßåêáóÅâ Ƙƛƛƞ  ÿèæó ƞ.ƙƖ -ƗƜ.ƙƖ Ú.  
Ô ì­îÈÜäñËùâ MINI MBA ÅÔñÛäõìóäÙùäÂõÉ âË.  

 
ìæòÂÂóäĀæñÿìÖùÝæ 

ÖóâØöć ÈóÚèõÉòãăÕ­ëîÛ×óâăÜãòÈáóÅèõËóÖ¬óÈą ÿßøćîÃîĂì­ÅÔóÉóäã°ÿæøîÂîùÖëóìÂääâØöćëÚĂÉ Āæñ
ÜäñÿÕĆÚØöćîãóÂé÷ÂêóèõÉòã ÿßøćîÉñÉòÕÂæù¬âÅÔóÉóäã°îîÂÿÜĆÚ Industry-focused Āæñ Issue-based  ÿßøćîĂì­ØùÂØ¬óÚ
ăÕ­ÿæøîÂÅèóâÜäñëÈÅ°ÅèóâÿËöćãèËóÎÖóâîùÖëóìÂääâ ĀæñÖóâÜäñÿÕĆÚèõÉòãØöćëÚĂÉÚîÂÿìÚøîÉóÂ discipline 
ÖóâáóÅèõËó Āæ­èÚòĈÚ  ØóÈÅÔñð É÷ÈăÕ­ÉòÕÜäñËùâëòââÚóÿßøćîÿëäõâëä­óÈÅèóâäú­ ÅèóâÿÃ­óĂÉ ĀæñÿßøćîÃòÛÿÅæøćîÚ
ãùØÙéóëÖä°ÂóäèõÉòãÃîÈÅÔñ ð ĀÂ¬ÅÔóÉóäã° ĂÚèòÚßåìòëÛÕöØöć Ƙƞ-ƘƟ ßåêáóÅâ Ƙƛƛƞ   
 
èòÖ×ùÜäñëÈÅ° 
1. ÿßøćîÃòÛÿÅæøćîÚãùØÙéóëÖä°ÂóäèõÉòãÃîÈÅÔñð 
 
 
ÝæØöćÅóÕè¬óÉñăÕ­äòÛ 

Ɨ.ÅÔóÉóäã°ăÕ­ßòÓÚóîÈÅ°Åèóâäú­Õ­óÚÂóäèõÉòã 

2. ÿÂõÕÂæù¬âèõÉòãÖóâÅèóâëÚĂÉĀæñÅèóâÿËöćãèËóÎÃîÈÅÔóÉóäã°ÖóâãùØÙéóëÖä°ÃîÈÅÔñð 

Ýú­ÿÃ­óä¬èâāÅäÈÂóä 
 îóÉóäã°ÅÔñÛäõìóäÙùäÂõÉĀæñÿÉ­óìÚ­óØöćÅÔñÛäõìóäÙùäÂõÉ    ÉČóÚèÚ  ƜƖ ÅÚ 
 
ÂóäÕČóÿÚõÚÂõÉÂääâ 
 
èòÚßåìòëÛÕöØöć Ƙƞ ßåêáóÅâ Ƙƛƛƞ 

8.30-9.00 Ú.    æÈØñÿÛöãÚ  
9.00-10.30 Ú.   ÛääãóãìòèÃ­î V́alue Chain ÃîÈîùÖëóìÂääâãùØÙéóëÖä°µ āÕã    
Ýé.Õä.ÙòÎÎóÚùáóß îóÚòÚØÚñ  Ýú­îČóÚèãÂóäîùØãóÚèõØãóéóëÖä°ĀæñÿØÅāÚāæãö âìóèõØãóæòãÿËöãÈĂìâ¬ 
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10.30-12.00 Ú.  ÛääãóãìòèÃ­î "ãùØÙéóëÖä°ĀæñÂóäëÚòÛëÚùÚÂóäèõÉòãÃîÈ ëÂè." āÕã             
é.Úß.ëùØÙõßòÚÙ° ÉõÖßõâæâóé Ýú­îČóÚèãÂóäëČóÚòÂÈóÚÂîÈØùÚëÚòÛëÚùÚÈóÚèõÉòã  

12.00- 13.00 Ú. äòÛÜäñØóÚîóìóäÂæóÈèòÚ Ô ì­îÈÜäñËùâ Ƙ ÅÔñÛäõìóäÙùäÂõÉ 
13.00-14.30 Ú.  ÛääãóãìòèÃ­î ẤóäÖößõâß°ÛØÅèóâèõËóÂóäµ āÕã Ýé.Õä.ë×óßä āîáóëóÚÚØ° 

ÛääÔóÙõÂóäèóäëóäÛäõìóäÙùäÂõÉâìóèõØãóæòãÙääâéóëÖä°  
14.30-14.45 Ú. ßòÂäòÛÜäñØóÚîóìóäè¬óÈ Ɨƛ ÚóØö 
14.ƚƛ-16.30 ÜäñËùâäñÕâÅèóâÅõÕÿìĆÚĀæñĀÛ¬ÈÂæù¬âã¬îã ÿßøćîëäùÜÂæù¬âãùØÙéóëÖä°ÖóâÅèóâ

ÿËöćãèËóÎìäøîëÚĂÉ ĀæñÜäñËùâäñÕâëâîÈÿßøćîÂČóìÚÕ TOR Åä¬óèą Āæñ
ÜäñÿÕĆÚØöćÅÔñð ÅèäĂì­ÂóäëÚòÛëÚùÚÅèóâÿËöćãèËóÎìäøîëÚĂÉ ĀæñÜäñËùâ
äñÕâëâîÈÿßøćîÂČóìÚÕ TOR Åä¬óèą ĀæñÜäñÿÕĆÚØöćÅÔñð ÅèäĂì­Âóä
ëÚòÛëÚùÚ 

èòÚéùÂä°Øöć ƘƟ ßåêáóÅâ Ƙƛƛƞ 

8.30-9.00 Ú.     æÈØñÿÛöãÚ 
9.00-10.30 Ú.   ÛääãóãìòèÃ­î ´Bloombergµ  āÕã ÅùÔÂõÖÖõÚòÚØ° ÿèöãÈèòÈËòã Ýú­ÿËöćãèËóÎÂóäĂË­

ÑóÚÃ­îâúæØóÈÕ­óÚÂóäÿÈõÚĀæñÂóäæÈØùÚ Bloomberge 
ƗƖ.ƙƖ-ƗƖ.ƚƛ Ú. ßòÂäòÛÜäñØóÚîóìóäè¬óÈ   
10.ƚƛ-12.00 Ú.  Ûääãóã (Ö¬î) ÿäøćîÈ ́Bloombergµ   
12.00- 13.00 Ú. äòÛÜäñØóÚîóìóäÂæóÈèòÚ (Ô ì­îÈÜäñËùâ Ƙ ÅÔñÛäõìóäÙùäÂõÉ)   
13.00-14.30 Ú.  ÛääãóãìòèÃ­î ǺèóâëČóÅòÎÃîÈÂóäăÕ­äòÛÂóääòÛäîÈâóÖäÑóÚÂóäé÷Âêó Āæñ

ÂäñÛèÚÂóäÕČóÿÚõÚÈóÚÖóâÿÂÔÒ° AACSBµ āÕã äé.Õä.ÛùÎËòã ìÈë°Éóäù 
 îÕöÖÅÔÛÕö ÅÔñÛäõìóäÙùäÂõÉ ë×óÛòÚÛòÔÒõÖßòÓÚÛäõìóäéóëÖä° (NIDA) Āæñ

ÿÜĆÚØöćÜä÷Âêó (Mentor) ÃîÈâìóèõØãóæòãØöćÿÃ­óëú¬ AACSB Accreditation 
14.30-14.45 Ú. ßòÂäòÛÜäñØóÚîóìóäè¬óÈ Ɨƛ ÚóØö 
14.45·16.30 Ú. ÛääãóãÿÂöćãèÂòÛÂäñÛèÚÂóäÕČóÿÚõÚÈóÚÖóâÿÂÔÒ° AACSB (Ö¬î) Āæñ 

     ÜäñëÛÂóäÔ°ÂóäÕČóÿÚõÚÂóäÖóâÿÂÔÒ° AACSB ÃîÈ NIDA Business School 
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Âæù¬âÈóÚèõÉòã 
 
 
Âæù¬â Issue Based 
Ɨ. Business in Aging Society Group ìâóã×÷È  

¶ Âóäé÷ÂêóÝæÂäñØÛÿËõÈÿéäêÑÂõÉĀæñëòÈÅâÉóÂÂóäØöćÜäñËóÂäÿÃ­óëú¬ãùÅ Aging Society ÿßøćîßòÓÚó
ÙùäÂõÉäîÈäòÛëáóßëòÈÅâÕòÈÂæ¬óè 
¶ ÂóäßòÓÚóÂóäÛäõÂóäèõËóÂóäÿßøćîäîÈäòÛÜäñËóÂäëúÈîóãù  

Ƙ. Gender and Generation Study Group ìâóã×÷È  
¶ Âóäé÷ÂêóÅèóâĀÖÂÖ¬óÈÃîÈÿßéìÎõÈĀæñËóã ÿË¬Ú áóèñÝú­ÚČó, entrepreneurship  
¶ Âóäé÷ÂêóÖæóÕÃîÈ Generation Ăìâ¬ą  

ƙ. Social Innovation and Business Sustainability Group ìâóã×÷È 
¶ Social Entrepreneurship, Social Enterprises 
¶ Social Innovation,  Sustainable solution, Social Impact Measurement,  
¶ Sustainability, Corporate governance, Sustainability report 

ƚ. AEC  Business Study ÜäñÂîÛÕ­èã 
¶ Trade Relation 
¶ Inter  Investment 
¶ Inter  Accounting /Finance 
¶ Border Trade 
 

Strategic Industry  ØöćëÚĂÉĀæñëîÕÅæ­îÈÂòÛãùØÙéóëÖä°ÃîÈáúâõáóÅ 
A. Border Trade 
B. Rice Innovation 
C. Hospitality and Wellness 
D. Food Valley 
E. Cosmetic Valley 
F. Bio-Agriculture Plasma 
G. Creative and Design 
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H. Integrated  IT Solution 
I. Renewable  Energy 
J. Smart  Material 
K. Bio  Medical    

 
 
 
 

ëäùÜÂóäÜäñÿâõÚāÅäÈÂóä 
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áóßÂõÉÂääâ 
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